was ready to open, the slogan, ‘“‘Have You Heard About
Teen Town?’’ was used for fillers by a local paper.

Fliers, booklets, pamphlets, mimeographed material, and
posters all help to put over the program. They should be
given the widest possible circulation in public places. Util-
ity companies, banks, and department stores can cooperate
by using fliers as statement fillers.

For more detailed suggestions, write to the Division of
Recreation, Office of Community War Services, Federal
Security Agency, Washington 25, D. C., for a leaflet, “‘A

Community Information Program, for the use of War
Recreation Committees.’’
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