required for the production of printing
according to present day conditions and

demands.

It is doubtful whether any other
single industry is housing such a varied
number of the sciences as to the means
of their respective productions, as re-
quired by printing.

The technical printer 1s entitled to
know the nature of the material he used
and the means to handle i1t—the wuses
and limitations thereof, and why.

All matter in a printing plant 1s sub-
ject to the laws of physics. There will
never be a ‘royal road”’ for the pro-
duction of printing. Like human beings,
material is not stable—constant changes
in form, governed by natural laws, are
going on all the time—some quickly and
others at long duration.

Only knowledge applied can arrest
deterioration, for instance; or, co-join
the several operations necessary to
maintain a sense of uniformity.

There has never been, in a full sense,
any great revolution in the method of
printing—and it is quite likely there
never will be. But, multiplications of
units, speed, and the acquisition of con-
tributing departments have greatly
added to the complexity of the industry

—and will more so in the future.

Therefore, it seems that the art and
craft of printing, like the nerve system
of the human body, i1s surrounded by
functional departments, conditions and
matter, which will require the utmost
intelligent application to co-ordinate to
make a completed printed product.

In addition to the common selling of
a supply man, he often acts as an expert
or authority to the printing trade. If
he is incapable of doing it himself, he
searches for the information or obtains
it from the organization which he repre-
sents. Or, he obtains it from the mem-
ber of the Guild and passes it on to the
Inquirer.

[KE the craftsmen who share their

knowledge, so the Guild member

shares his knowledge on technical sub-
jects.

This benefit reflects to the printing
trade. Therefore, the huge complexity
of printing production 1s met by the
supply man, the craftsman, the master
printer and the workman in the manner
which is without fuss or perplexity.

With this combination the future
holds no fears. Our growth and devel-
opment will be mutual.

(o) * ~

FI‘IIIS article is based on an address by

Mr. Henning to the International As-
sociation of Printing House Craftsmen,
at the 1925 annual. “NPJ” has frequently
expressed the belief that it 1s far more
than a matter of courtesy to receive the
salesmen—that, indeed, every call may
be made profitable; and, it depends large-
lv on the man behind the desk!

% S ]

ROOSEVELT—There is only one qual-
ity worse than hardness of heart; that
18, softness of head.
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ROSES ON THE THORNS

Overly, Chillicothe (0O.) News-Advertiser,
Sees the Flowers All the Time: Sells ’em

By RAY MEYRICK

TRITING heavy, immature woe-

/ ful editorials about the ‘“used

car situation’ 1n the automobile

dealers’ field, 1s one way. Getting up

sales-advertising i1deas for the dealers

who have the used cars on their hands,

and selling them a proper modicum of

space, 1s another way. It pays the dealer
and the paper.

That about covers the idea of O. O.
Overly, advertising manager of the Chil-
licothe (O.) News-Advertiser. It is an
evening-except-Sunday daily with
around 5,000 net paid, and a weekly edi-
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1. Now, Watch 'Em Bite

Pretty prowd (ubermas—thal [elow showan

Miss Ruth Nichols, Frankfert, Ohio, R. R. No. 1, supplied the htll:"n[l for
these ads and wins the hrst prize, $15.00,

Second prize goes to Mrs. Chas. Kellough, Bourneville, O., $10.00. The
third prize will be awarded to Elmer Froater, R. F. D. 7.

tion with almost as many subscribers.
Chillicothe is a manufacturing and rail-
road town, In a rich agricultural local-
ity; has 17,000 people and surrounded
by 40,000 in Ross county. The News-
Advertiser 1s especially well equipped
to use 1llustrations from mats. It uses
the Bonnet-Brown service, particularly
for feature pages. The used car stunt
was one. The “heading page” was an-
other. Mr. Overly is always and ever

putting on an ot her — “Newlyweds,”
“The June Bride,” “Wedding Gifts,” are
recent examples.

(TURN THE PAGE)
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4. Travelers! Take MNote
Whens # comes night down o packing wp for

JIA."'I' .F"llﬂ'll' l|-|,,'u-r[ l‘ﬂ:,.‘1ﬂf | [ *‘...].I{ I‘ul ll.[‘_

L, 1haa v i f

You will d you cqup youwrsell with High Quml-

ity Fob rg lackle ddamalide now pl—

Cameron-Kramer Hardware Ca.

2. No Womder She Smiles

thal vacabiom tnp. you [ind » doten and one
thingy you'll want to take along Then-
whal 1o Pt therim @ )

Before starting—better see owr Bue of high-
grade hine of luggage lor every puse and poi-

sz J
J. M. REPPEL
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3. Indispensable! Take It With

0 You Folks
|
i Hew lovely! Just hke new! She didn't think Beastifal scenes. Huomersm modents.  Mew
I W was posuble 10 make that Summer drews do frieacs. . Tou eacounter them' cvery. yoor o
your vacalmn,
"l — for ancther vacalson
- — Preserve Lhose plessan! mamerien for all trme
I 0 Loy B ;‘ﬁ ::A.FT.": it I-HE:p-! DI Eh-:h-:d with n Eastman Kodsk. On wale mow at—
| " s T -
l J‘;-"L 7 f-l(j o il rogi i TR CHAS. F. SCHLEGEL & SONS
il ARS | 7 Jewelers and Oplometrists
i@ ;l‘ - LANG'S 80 N. Paimt 51,
.-] e 4 W, Secead E"‘. The only place = the aty where [ilma are
develeped |
] 5. - Forewarned Should Be S
Farsarsaad 12. Why Should You Stay
H yeu're s-plansing te “hit the read” lor & 6. How Absurd! Vacationing Al Home?
ethar ;1:: '::: 2 ab 1:1'..:;11"15'35.1 ﬁ Without Cigars = Dea't envy these folks you see troiting off for
bk : It's tough te be & “mmle from sewhers™ sa yow vacabion sad oot of s happy vacabon and then leel peeved because
: sookes.  And yet, that's apt 1o happes to any man . hmances compel you to stay at home
There's the Baggage-Lamier 1o be theught of. Better lahs The day before you ol i dep = and A lot of these happy vacabemuls were preb-
A Spothght for mght drivng,  Shad-Chasnr for pck & few boses of Bl Prghucw Ggarn. It's one &' these wmokes ably members of our last year's
Jﬂl:i-r'? rosih.  And—well mai I'I-l:!t‘ thew ul- that “taste hike a TI HEdnCn;" i STDRE YACATION SAVINGS CLUN!
Gosdrich Shrertewn Cord Spure Tiew, Took, . Puint St ﬁtﬂﬂ ﬁ;.r‘:.- :i-l you (mances wil
i & i Windehield Wipers, Mot . E ?“‘? 1l rig, oo, .l-l'll u.-..uw
:."'E i ENrell n oor 1926 Yacabes Saviags Clab 'T,
1 which opums Mesday, June 158, %
3 H. S. KAY :
L o ke St 2. Here It Is! The Ideal Pen VALLEY SAVINGS. BANK L
1 : . & TRUST CoO, 'L
h] Fresds aad (olks back home will s you whis you'rs oa yom va- U
o cabwon. Angd a letter from yous wik preve & welkoese s 5 cool e l:,
) lreshmg drmk oo a hot day 1_|.|:
0 Se tshe aleng & Shacifer Founstain Pen. W's & plensare te write with L
ﬁ] and cortamly od wpenaalile m
0. J. FUCHS —
M. Pumi Shresd In

I

9. Happy On the Way

Have the “time o' your We" soomng the comn- |
iy om vour vacalwn thes year. Take your
lene. enjoy e wesery and travel m comdert 10
It can be dose—ae @ .

CHANDLER OR CLEVELAND

Excoptisnal Used Coar Bargaion baws, fes
Secp i and sew them  Liberal Tompa

Lock!! In Spite of
that Sun

The e moy sol e it bai ypea] mjoy the
eyt comberl you tas grl s pan of ow
weaaly gomd Sa Glassa, They're 4 pex-

eLary rad sl s
MILLER & TETER ey ey

SIGLER
T4 W, Main St Fhiess 59 Bomighs Spesiaiini S L Faled

Your Vacation

Campn’ onl s yoar vacstion this semmer’
Then—beep m wuch the of world and whale
sway masy & peeasant houwr by echadng &
L Be Forest Radhe 54t 0 your rqupenest

Ve heve sovarnd L Tobe Sotv with looy serak
ﬂH-}J‘IﬂHI I-I'IHi-lhfﬂunH
b sl rp. 3o them.

WISSLER €ELECTRIC CO.
N Pams S0

“HEADING CONTEST” BY CHILLICOTHE NEWS-ADVERTISER

OQhio Paper’s Advertising Department Sold the First Run of This, Without the
Headings, in Two Hours and Five Minutes; Cut Shows the Second Run, With the
Prize-Winning Lines




